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Section 1:

Introduction
It's that time of year again. The holidays are just around the corner and that
means it's time for GivingTuesday.
Since its inception, GivingTuesday has grown into a massive movement and is
the perfect opportunity to reach your goals, whether that be:
Acquiring new donors,
Driving incremental donations,
Strengthening donor relationships,
Recruiting new volunteers; and/or
Building awareness for your charity.
You can leverage the popularity of GivingTuesday to meet your goals in any
way. It's your campaign, and GivingTuesday is an opportunity to lift your
results!
Whether you have participated in the past, or are looking to test the waters
for the first time this year, we've compiled a number of social and email
templates to make participating in GivingTuesday 2022 as easy as possible helping you reach your fundraising goals!
Before we get started, let's take a look at the impact GivingTuesday has.
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The
GivingTuesday
Opportunity
GivingTuesday is a great way to build hype for the future. Because it's such a
big day, it can help you get people excited about your charity and what
you're doing. And that can mean more support and more donations down the
road - specifically towards the end of the year.
Last year, over $43 million was raised for Canadian charities on
GivingTuesday, with more than 6 million Canadians participating on average
each year.
The graph below highlights just how important GivingTuesday and year-end
fundraising are in the annual giving cycles. Participating in GivingTuesday sets
your organization up to benefit from the increased giving during this time.
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Lessons from
GivingTuesday
The main lesson to take away from past analysis of GivingTuesday and End of
Year fundraising results is that you need to participate to benefit. Among
donors, a generous act leads to more generous acts during the giving season.
GivingTuesday opens the giving season and leads to stronger year-end
results.
Charities that participate in GivingTuesday...

Raise

Raise

256X more

5.7X more

on the day of GivingTuesday than
non-participating charities.

than non-participating from the day after
GivingTuesday through to December 31st!

*Based on CanadaHelps donation data.

Best of all? Charities that participate in GivingTuesday have become better
year-round fundraisers!
Each year, we see participating charities increase the incremental amount
they raise over non-participating charities. In 2018 they raised 2.5X from
January 1 to GivingTuesday. By 2021, they'd grown this differential raising
3.6X more than non participating charities pre-GivingTuesday.
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Section 2:

Social Toolkit
Getting the word out about your GivingTuesday campaign is essential to its
success. Luckily, social media is a great way to do that!
And while social media might not be your thing, it could be worth stepping
outside of your comfort zone for this one day. Why? Because GivingTuesday
is all about coming together to support causes that are important to us. So
sharing your campaign on social media is a great way to get others involved
and raise awareness for your cause.
Not sure what to post on social media? Check out the following templates to
get you started!

forcharities.canadahelps.org

Templates by
Social Platform
1

Facebook

2

Bonus! Paid Reach - Facebook Ads

3

Twitter

4

LinkedIn

5

TikTok

6

Instagram
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Facebook
The "Why" Post
When to use this post: This post is all about why your organization
is participating in GivingTuesday. Use it to share your mission and
how GivingTuesday helps you further that mission.

Here's an example you can copy and customize:
This GivingTuesday, we're proud to be participating in a global day of giving!
Our mission is to [XYZ] and we believe that GivingTuesday is a great way to further
that mission. On this special day, we're asking for your help to support our work.
Please consider making a donation to our campaign. Every little bit helps and we
are so grateful for your support this #GivingTuesdayCA!

The "Thank You" Post
When to use this post: This post is all about thanking your donors
for their support on GivingTuesday. Use it to show your
appreciation and highlight the impact of their donations.

Here's an example you can copy and customize:
Thank you, thank you, thank you!
We are so grateful for your support on #GivingTuesdayCA. Because of generous
donors like you, we are able to [XYZ].
Thank you for helping us make a difference!
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The "Match" Post
When to use this post: This post is all about matching donations.
Use it to encourage donors by letting them know that their donation
will be matched dollar for dollar (or up to a certain amount).

Here's an example you can copy and customize:
It's GivingTuesday! And that means it's time for our annual match campaign.
For every donation made today, we will match it dollar for dollar (up to $500). So
your donation will have twice the impact!
Please consider making a donation to our campaign. Every little bit helps and we
are so grateful for your support! #GivingTuesdayCA

The "Highlight" Post
When to use this post: This post is all about highlighting a specific
campaign, project, or need. Use it to raise awareness and encourage
donations.

Here's an example you can copy and customize:
This #GivingTuesdayCA, we're raising funds for our [XYZ] project.
This project is important because of [ABC]. We need your help to reach our goal of
$5,000!
Please consider making a donation to our campaign. Every little bit helps and we
are so grateful for your support!
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The "Shout Out" Post
When to use this post: This post is all about giving a shout-out to
your team behind the scenes. Use it to show your appreciation for
their hard work and dedication.

Here's an example you can copy and customize:
GivingTuesday wouldn't be possible without the amazing team that we have!
Thank you to everyone who has been working so hard to make this day a success.
We are so grateful for your dedication and support!
Together, we can make a difference! #GivingTuesdayCA

GivingTuesday wouldn't be possible without
the amazing team that we have!

Pro tip!

Thank you to everyone who has been working
so hard to make this day a success. We are so
grateful for your dedication and support!

Boost your topperforming posts: Most
social posts only get in
front of a small
percentage of your
followers. Boosting a
post with even $50 can
help ensure it's seen by
more people. Read more
on this in the next
section!

Together, we can make a difference!
#GivingTuesdayCA
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Paid Reach Advertising on
Facebook
Why Use Facebook Ads? Small ad spends on Facebook can have big results especially during this time of year!
The cost to boost a Facebook post depends on how many people you want
to reach. Spending a small amount—even just $10—may help you connect
with a new donor or helpful resource. Facebook is easy to use, highly
economical, and you can even choose to boost your posts for a single day
(like GivingTuesday!). Let's walk through a few keys steps to advertising on
Facebook:
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1

Target the Right Audience

You can use Facebook’s Custom Audiences tool to target a specific set of
Facebook users and direct your posts to them. By narrowing down the target
audience, your money will be spent more wisely and ensure that your
message reaches the right people. Don’t let the cost of advertising on
Facebook mislead you: Facebook targeting capabilities are highly
sophisticated, allowing you to target by age, gender, location, and a growing
array of interests, including everything from animals to volunteering.
Facebook also includes the ability to upload email addresses of your
constituents and use Custom Audiences to target your Facebook ads
specifically to them. Targeting your existing supporters is also a great way to
increase your fundraising results. Even supporters with the best intentions to
make that GivingTuesday or year-end gift often need multiple reminders
before doing so.
What about finding new supporters? Targeting Friends of Followers is the
place to start. When people see that a friend follows your organization, it
calls attention and gives credibility to your ad. You can also try Facebook’s
“look-alike” feature; If you’ve already uploaded your list of supporters to
Facebook, you can create a “look-alike” audience that can yield big results in
just a few clicks.

2

Test Your Ads

It’s also good practice to test and
optimize your ads. Consider creating a
few versions of the same ad and test
them against each other to see which
one results in the highest levels of
engagement. This may sound
complicated, but it doesn’t have to be!
We recommend you start by testing
one parameter at a time, such as an
image, copy or headline. With
Facebook’s ad reporting tools, you can
see which ads perform best before
you invest a larger amount.
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3

CPM, CPC, CTA—It’s Easier Than You Think!

Facebook offers two options when it comes to paying for ads: Cost per 1,000
Impressions (CPM) and Cost per Click (CPC). Choosing Cost per Mile means
you’ll pay an amount for every 1,000 user impressions, while Cost per Click
means you’ll pay an amount for every click on the ad. If you are aiming to
bring about awareness for your cause, CPM can be used to increase the
visibility of your page. If you’re trying to increase followers for your Facebook
page or increase donations, CPC is usually the preferred method.

4

Choosing the Right Ad for Maximum Results

Facebook is very flexible, offering an array of paid advertising options so you
can choose the one that best meets your particular advertising goals. There
are options to boost your page posts, optimize for video views, promote
products, and more. The two suggest ad types for a strong GivingTuesday
campaign are:
1. Promote to Website: This option directs your advertisements to your
website directly (think: your donation page or your GivingTuesday page).
The goal of this ad is to encourage audiences (new and repeat donors) to
support your cause or to support a specific campaign.
2. Event Responses: Increase attendance at your charity event by creating
advertisements inviting people to join your GivingTuesday event. These
event-specific advertisements feature a “Join” button for your viewers.
Or you can sell event tickets on your website by linking the
advertisement to your online ticket sales page.
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Twitter
The "Why" Tweet
When to use this post: This tweet is all about why your organization
is participating in GivingTuesday. Use it to share your mission and
how GivingTuesday helps you further that mission.

Here's an example you can copy and customize:
We're proud to be participating in GivingTuesday! Our mission is to [XYZ], and
GivingTuesday helps us further that mission. Please consider making a donation to
our campaign. Every little bit helps, and we are so grateful for your support!
#GivingTuesdayCA

The "Thank You" Tweet
When to use this post: This tweet is all about thanking your donors
for their support on GivingTuesday. Use it to show your
appreciation and highlight the impact of their donations.

Here's an example you can copy and customize:
Thank you, thank you, thank you! We are so grateful for your support on
#GivingTuesdayCA. Because of generous donors like you, we can [XYZ]. Thank
you for helping us make a difference!

Pro tip!
Don't forget to use the #GivingTuesdayCA
hashtag to expand your reach!
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The "Match" Tweet
When to use this post: This tweet is all about matching donations.
Use it to encourage donors by letting them know that their donation
will be matched dollar for dollar (or up to a certain amount).

Here's an example you can copy and customize:
It's GivingTuesday! For every donation made today, we will match it dollar
for dollar (up to $500). So your donation will have twice the impact! Please
consider donating to our campaign. Every little bit helps, and we are so
grateful for your support! #GivingTuesdayCA

The "Highlight" Tweet
When to use this post: This tweet is all about highlighting a specific
campaign, project, or need. Use it to raise awareness and encourage
donations.

Here's an example you can copy and customize:
This GivingTuesday, we're raising funds for our [XYZ] project. This project is
important because of [ABC]. We need your help to reach our goal of $5,000!
Please consider donating to our campaign. We are so grateful for your
support this #GivingTuesdayCA!

Pro Tip!
Add photos to your tweets to make them
stand out among the crowded newsfeed!
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The "Urgency" Tweet
When to use this post: This tweet is all about creating a sense of
urgency around GivingTuesday. Use it to encourage donors to give
sooner rather than later.

Here's an example you can copy and customize:
Time is running out! GivingTuesday ends in just a few hours. If you haven't made a
donation yet, please consider doing so now. Every little bit helps and we are so
grateful for your support! #GivingTuesdayCA

The "Personal" Tweet
Wellness Ave @welnessave 29 Nov

When to use this post: This tweet is
all about making a personal
connection with your donors. Use it
to share your story and why you're
passionate about the work you do.

I'm so proud to be a part of an
organization that is making a
difference in the world. This
#GivingTuesdayCA, I'm asking for
your help to support our work.
Please consider making a donation to
our campaign. Every little bit helps
and we are so grateful for your
support!

Here's an example you can
copy and customize:
I'm so proud to be a part of an
organization that is making a
difference in the world. This
#GivingTuesdayCA, I'm asking for
your help to support our work. Please
consider making a donation to our
campaign. Every little bit helps and we
are so grateful for your support!
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Wellness Ave @welnessave 29 Nov

It's GivingTuesday! And that means
it's time for our annual match
campaign. For every donation made
today, we will match it dollar for
dollar (up to $500). So your donation
will have twice the impact! Every
little bit helps and we are so grateful
for your support! #GivingTuesdayCA

The "Partner" Tweet
When to use this post: This tweet is all about shout-outing your
GivingTuesday partners. Use it to show appreciation for their
support and to encourage others to donate.

Here's an example you can copy and customize:
We're proud to be partnering with [XYZ] for GivingTuesday! They have supported
our work greatly, and we are so grateful for their partnership. Please consider
making a donation to our campaign. Every little bit helps, and we are so grateful
for your support! #GivingTuesdayCA

The "Hashtag" Tweet
When to use this post: This tweet is all about using GivingTuesday
hashtags to reach a wider audience. Use it to raise awareness and
encourage donations.

Here's an example you can copy and customize:
It's GivingTuesday! Follow the hashtag #GivingTuesdayCA to see how people all
over the country are giving back. And don't forget to donate to our campaign!
Every little bit helps and we are so grateful for your support!

Pro Tip!
Looking for some pre-made social media images
to use? Check out our templated ones here!
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LinkedIn
The "Why" Post
When to use this post: This post is all about why your organization is
participating in GivingTuesday. Use it to share your mission and how
GivingTuesday helps you further that mission.

Here's an example you can copy and customize:
GivingTuesday is a day for giving back and we're so proud to be a part of it!
Our organization exists to [XYZ] and #GivingTuesdayCA is a great way for us to
further our mission. We hope you'll consider making a donation to our campaign.
Your donation will go a long way in helping us achieve our goals!
Every little bit helps and we are so grateful for your support!

The "Highlight" Post
When to use this post: This post is all about highlighting a specific
campaign, project, or need. Use it to raise awareness and encourage
donations.

Here's an example you can copy and customize:
This GivingTuesday, we're raising funds for our [XYZ] project. This project is
important because of [ABC]. We need your help to reach our goal of $5,000!
Please consider making a donation to our campaign. Every little bit helps and we
are so grateful for your support!
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The "Personal" Post
When to use this post: This post is all about making a personal
connection with your donors. Use it to share your story and why
you're passionate about the work you do.

Here's an example you can copy and customize:
I'm so proud to be a part of an organization that is making a difference in the
world. This GivingTuesday, I'm asking for your help to support our work. Please
consider making a donation to our campaign. Every little bit helps and we are so
grateful for your support! #GivingTuesdayCA
Wellness Ave

Supporting social wellness in our community

I'm so proud to be a part of an organization that is making a difference in the world.
This GivingTuesday, I'm asking for your help to support our work. Please consider
making a donation to our campaign. Every little bit helps and we are so grateful for
your support! #GivingTuesdayCA

Pro Tip!
Catch eyes on social with video! Try announcing your
GivingTuesday campaign with a 1-minute video.
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TikTok
The "Hashtag" Post
When to use this TikTok: This TikTok is all about using
GivingTuesday hashtags to reach a wider audience. Use it to raise
awareness and encourage donations.

Here's an example you can copy and customize:
It's GivingTuesday! Follow the hashtags #GivingTuesday and #GivingTuesdayCA
to see how people all over the world are giving back. And don't forget to donate to
our campaign! Every little bit helps and we are so grateful for your support!

The "Challenge" Post
When to use this TikTok: This TikTok is all about challenging your
followers to do something good on GivingTuesday. Use it to raise
awareness and encourage donations.

Here's an example you can copy and customize:
It's #GivingTuesday! We challenge you to do something good today. It can be
anything, big or small. And don't forget to donate to our campaign! Every little bit
helps and we are so grateful for your support!

Pro tip!
Put a link to your donation page in your bio so viewers
can easily know where to go to donate to your cause!
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TikTok continued...

The "Personal" Post
When to use this TikTok: This TikTok is all about making a personal
connection with your donors. Use it to share your story and why
you're passionate about the work you do.

Here's an example you can copy and customize:
I'm so proud to be a part of an organization that makes a difference in the
world. This #GivingTuesday, we're asking for your help to support our work.
Please consider making a donation to our campaign. Every little bit helps and
we are so grateful for your support! #GivingTuesdayCA

Following | For You

Following | For You

1k

1k

50

50

@wellnessave
share
I'm so proud to be a part of an organization
that makes a difference in the world. This
#GivingTuesday...
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@wellnessave
It's #GivingTuesday! We challenge you to
do something good today. It can be
anything, big or small...

share

Instagram
The "Urgency" Post
When to use this post: This post is all about creating a sense of
urgency around GivingTuesday. Use it to encourage donors to give
sooner rather than later.

Here's an example you can copy and customize:
Time is running out! GivingTuesday ends in just a few hours. If you haven't made a
donation yet, please consider doing so now. Every little bit helps and we are so
grateful for your support! #GivingTuesdayCA

The "Challenge" Post
When to use this post: This post is all about challenging your
followers to do something good on GivingTuesday. Use it to raise
awareness and encourage donations.

Here's an example you can copy and customize:
It's #GivingTuesday! We challenge you to do something good today. It can be
anything, big or small. And don't forget to donate to our campaign! Every little bit
helps and we are so grateful for your support!

Pro tip!
Images and videos are the most important aspect of
an Instagram post as it's what the platform is all about
- make sure you use something eyecatching!
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Instagram continued...

The "Personal" Post
When to use this post: This post is all about making a personal
connection with your donors. Use it to share your story and why
you're passionate about the work you do.

Here's an example you can copy and customize:
I'm so proud to be a part of an organization that makes a difference in the world. This
#GivingTuesday, we're asking for your help to support our work. Please consider making a
donation to our campaign. Every little bit helps and we are so grateful for your support!
#GivingTuesdayCA

Wellness Ave

Pro tip!
Are you a seasoned
pro on Instagram? Try
posting not only
timeline posts, but
also stories!
It's #GivingTuesday! We challenge you to do
something good today. It can be anything, big or
small. And don't forget to donate to our campaign!

GivingTuesday | forcharities.canadahelps.org

Section 3:

Email Toolkit
Email marketing is a powerful tool that can help you maximize the impact of
your GivingTuesday campaign.
We know that crafting the perfect email can be a daunting task, so we've
created a list of 20 different types of GivingTuesday emails that you can use
to engage your supporters.
And when it comes to the ideal amount of email to send leading up to
GivingTuesday—and even on the day-of—don't be afraid to err on the side of
sending too many. The more you can get your supporters engaged, the more
likely they are to make a gift on GivingTuesday. As our friend Nathan Hill,
Vice-President of the NextAfter Institute, mentioned during our Small
Charities Master Class, "We haven't found the limit yet. In the majority of
cases, charities don't send enough."
So let's dive in!
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Templates by
Email Type
1

The "Save the Date" Email

16

The "Morning-Of" Email

2

The "Preview" Email

17

The "Mid-Day" Email

3

The "Donate Now" Email

18

The "Afternoon" Email

4

The "Thank You" Email

19

The "Evening Recap" Email

5

The "Volunteer" Email

20

The "Final Push" Email

6

The "Personal Story" Email

7

The "Social Media" Email

8

The "Local" Email

9

The "Matching Gift" Email

10

The "In-Kind Donation" Email

11

The "Recurring Donation" Email

12

The "Personal Appeal" Email

13

The "Team Appreciation" Email

14

The "Urgency" Email

15

The "Event Invitation" Email
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The "Save the Date" Email
When to use this email: Let your supporters know about
GivingTuesday and encourage them to save the date. This is a great
way to generate excitement and anticipation for your campaign.

Subject: Save the date for GivingTuesday!
Dear supporters,
We are excited to announce that our nonprofit will be participating in
GivingTuesday on November 29. GivingTuesday is a global day of giving that
harnesses the power of social media to raise awareness and funds for important
causes.
We hope you will join us in supporting our important work on GivingTuesday. Stay
tuned for more information about how you can get involved!

The "Preview" Email
When to use this email: This email gives your supporters a sneak
preview of what you will be doing on GivingTuesday. It's a great way
to generate excitement and get people interested in your campaign.

Subject: Get a sneak preview of our GivingTuesday campaign!
Dear supporters,
As GivingTuesday approaches, we wanted to give you a sneak preview of our
campaign. This year, we are raising funds to support our [insert your mission]. Your
donation on GivingTuesday will help us [insert impact of someone's donation].
Thank you for your continued support of our work. We hope you will consider
donating on GivingTuesday!
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The "Donate Now" Email
When to use this email: Use this email to encourage your
supporters to donate on GivingTuesday. Be sure to include
information about how their donation will make an impact.

Subject: Donate now and your gift will be doubled on GivingTuesday!
Dear supporters,
GivingTuesday is just around the corner, and we need your help to reach our
fundraising goal! Thanks to the generosity of a matching donor, all gifts made on
GivingTuesday will be matched dollar-for-dollar up to $5,000.
Your donation will help us [insert your mission]. With your support, we can
continue to [insert your impact].
Please consider making a donation on GivingTuesday. With your help, we can
reach our goal and double the impact of your gift!

The "Thank You" Email
When to use this email: Use this email to thank your supporters for
their donations on GivingTuesday. Be sure to include information
about how their donation will be used and the impact it will make.

Subject: Thank you for your support on GivingTuesday!
Dear supporters,
Thank you for your generosity on GivingTuesday! Thanks to the support of donors
like you, we were able to reach our fundraising goal!
Your donation will help us [insert your mission]. With your support, we can
continue [insert your impact].
Thank you for your continued support of our work. We are so grateful to have
donors like you who care about our mission and are committed to making a
difference to those we serve.
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The "Volunteer" Email
When to use this email: This email encourages your supporters to
volunteer their time on GivingTuesday. Be sure to include
information about how their time and effort will make an impact.

Subject: Give back this GivingTuesday with a volunteer opportunity!
Dear supporters,
GivingTuesday is a global day of giving, and we hope you will consider supporting
our mission by volunteering your time on this special day. We have a variety of
opportunities available, so you can choose the one that best fits your skills and
interests.
By giving your time, you can make a difference in the lives of those we serve.
Thank you for your consideration, and we hope you will join us in making a
difference this GivingTuesday!

The "Social Media" Email
When to use this email: Use this email to encourage your
supporters to share your GivingTuesday campaign on social media.
Be sure to include links to your social media accounts and some
sample language they can use when sharing your campaign.

Subject: Help us spread the word about GivingTuesday!
Dear supporters,
GivingTuesday is just around the corner, and we need your help to spread the word
about this global day of giving! You can get involved in many ways, from sharing
our posts on social media to telling your friends and family about our work.
Every little bit helps, and we are so grateful for your support. Thank you for helping
us make a difference this GivingTuesday!
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The "Personal Story" Email
When to use this email: This email shares a personal story about
how your nonprofit has made a difference. It can also be your story,
but it's a bit more powerful if it's someone outside of the
organization. This is a great way to connect with your supporters on
a personal level and show them the impact of their donation.

Subject: Give back this GivingTuesday with a volunteer opportunity!
Dear supporters,
GivingTuesday is a global day of giving, and I hope you will consider supporting my
nonprofit organization on this special day. I became involved with the organization
because of my personal experiences with [issue].
Since then, I have seen firsthand the difference that our work can make in the lives
of those we serve. I am so grateful for the support of donors like you who make our
work possible.
On GivingTuesday, I hope you will consider making a donation to help us continue
our work. With your support, we can make a difference in the lives of [those we
serve].
Thank you for your consideration, and I hope you will join me in supporting (my
nonprofit organization) this GivingTuesday.

Pro tip!
Send your emails from a real person! This will make the email
seem more personalized and increase open rates.
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The "Local" Email
When to use this email: Share how your nonprofit is making a
difference in your local community. This is a great way to connect
with your supporters and show them the impact of their donation.

Subject: Support (your city/town) on GivingTuesday!
Dear fellow (residents/citizens),
GivingTuesday is a global day of giving, and I hope you will consider supporting our
community on this special day. There are many local nonprofits doing great work
to make a difference in the lives of those who live here, and I hope you will consider
supporting their work on GivingTuesday.
By donating to a local nonprofit, you can help make our community a better place
for everyone. Thank you for your consideration, and I hope you will join me in
supporting (your city/town) this GivingTuesday!

The "Matching Gift" Email
When to use this email: Let your supporters know that their
donations will be matched on GivingTuesday. If you are in a position
to secure a matching partner, this is a great incentive. Be sure to
include information about the match and how it works.

Subject: Your GivingTuesday donation will be matched!
Dear supporters,
GivingTuesday is just around the corner, and we need your help to reach our
fundraising goal! Thanks to the generosity of a matching donor, all gifts made on
GivingTuesday will be matched dollar-for-dollar, up to a total of $5,000.
Your donation will go twice as far to support our work, and we are so grateful for
your support. Thank you for helping us make a difference this GivingTuesday!
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The "In-Kind Donation" Email
When to use this email: Use this email to encourage your
supporters to make an in-kind donation on GivingTuesday. Be sure
to include a list of items you need and how they can donate.

Subject: Give the gift of time or resources this GivingTuesday!
Dear supporters,
GivingTuesday is a global day of giving, and we hope you will consider supporting
our mission on this special day. In addition to financial donations, we also welcome
in-kind donations of time and resources.
If you have any items on our wish list, or if you would like to volunteer your time,
we would be so grateful. Your support helps us continue our work, and we are so
thankful for your generosity.
Thank you for considering a donation to our organization this GivingTuesday!

The "Recurring Donation" Email
When to use this email: Encourage your supporters to sign up for a
recurring donation on GivingTuesday. This is a great way to provide
sustaining support for your organization.

Subject: Make your GivingTuesday donation count all year long!
Dear supporters,
GivingTuesday is just around the corner, and we need your help to reach our
fundraising goal! One easy way you can support our work is by making a recurring
monthly donation.
Your recurring donation will help us sustain our programs all year long, and we are
so grateful for your support. Thank you for helping us make a difference this
GivingTuesday!
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The "Personal Appeal" Email
When to use this email: Ask a specific group of individuals for a
donation on GivingTuesday. This could be a personal request from
the Executive Director, Board Chair, or another key individual.

Subject: My personal request for GivingTuesday
Dear friends and family,
GivingTuesday is just around the corner, and I am reaching out to ask for your
support. As many of you know, I am passionate about (the work of your
organization), and I believe in the important difference we are making in our
community.
I am asking you to please consider making a donation to our organization on
GivingTuesday. Your support is so important, and it would mean the world to me if
you could help us reach our fundraising goal.
Thank you so much for your consideration, and I hope you will join me in
supporting (your organization) this GivingTuesday.

The "Team Appreciation" Email
When to use this email: Use this email to thank your volunteers or
other team members for their support on GivingTuesday. Be sure to
include information about why this person's support is needed.

Subject: Thank you, team!
Dear staff and volunteers,
GivingTuesday is just around the corner, and I wanted to take a moment to say
thank you. Thanks to your hard work and dedication, we are well on our way to
reaching our fundraising goal.
I am so grateful for your passion and commitment to our mission, and I know that
we could not do this work without you. Thank you for all that you do, and I hope
you will continue to stand with us as we work to make a difference in our
community.
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The "Urgency" Email
When to use this email: Create a sense of urgency around
GivingTuesday and encourage your supporters to donate now. Be
sure to include information about why their donation is needed.

Subject: Only [time period] left to donate on GivingTuesday!
Dear supporters,
GivingTuesday is only (time period) away, and we need your help to reach our
fundraising goal!
Your donation on GivingTuesday will go directly to supporting our important work
in the community. We are so grateful for your support, and we hope you will
consider making a donation today.
Thank you for your consideration, and we hope you will join us in giving back this
GivingTuesday.

The "Event Invitation" Email
When to use this email: Invite your supporters to an event you are
hosting on GivingTuesday. Be sure to include information about the
event, how their attendance will make an impact, and how to RSVP.

Subject: Join us for a GivingTuesday event!
Dear supporters,
GivingTuesday is just around the corner, and we are excited to invite you to our
special event!
Join us on (date and time) at (location) for an evening of fun and giving back. Your
attendance will help support our important work in the community, and we hope
you will be able to join us.
RSVP today and help us make a difference this GivingTuesday!
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The "Morning-Of" Email
When to use this email: On GivingTuesday morning to thank your
supporters and remind them to donate. Be sure to include
information about why their donation is impactful.

Subject: It's GivingTuesday!
Dear supporters,
Thank you for standing with us on GivingTuesday!
Your donation today will help us continue our important work in the community.
We are so grateful for your support, and we hope you will consider making a
donation today [link to donation form].
Thank you for your consideration, and we hope you will join us in giving back this
GivingTuesday.

The "Mid-Day Check In" Email
When to use this email: Use this email mid-day on GivingTuesday to
check in with your supporters and remind them to donate. It's best
to segment your list by looking at who has already contributed.

Subject: Have you made your GivingTuesday donation yet?
Dear supporters,
We hope you are having a great GivingTuesday!
If you haven't had a chance to make your donation yet, we hope you will consider
doing so today [link to donation form]. Your support is critical to our work in the
community, and we are so grateful for your consideration.
Thank you for your support, and we hope you will join us in giving back this
GivingTuesday.
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The "Afternoon Update" Email
When to use this email: Use this email in the afternoon on
GivingTuesday to update your supporters on how much money has
been raised and how their donations can help you reach your goal. Be
sure to segment your list by looking at who has already contributed.

Subject: GivingTuesday Update!
Dear supporters,
We are so grateful for your support on GivingTuesday!
We have raised (amount of money) so far today. We are so close to reaching our
goal of (goal amount), but we need your help to get there.
Your donation today will help us reach our goal and continue our important work
in the community. We are so grateful for your consideration, and we hope you will
make a donation today [link to donation form].
Thank you for your support, and we hope you will join us in giving back this
GivingTuesday.

The "Evening Recap" Email
When to use this email: Use this email in the evening on
GivingTuesday to recap the day's donations and to thank your
supporters for their generosity.

Subject: Thank you for your support on GivingTuesday!
Dear supporters,
Thank you for your generous support on GivingTuesday!
Thanks to donors like you, we have raised (amount of money) today. We are so
grateful for your generosity, and we are one step closer to reaching our goal of
(goal amount).
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The "Final Push" Email
When to use this email: Use this email in the evening on
GivingTuesday to make a final push for donations. This is a great time
to segment your list by looking at who has already contributed. Be
sure to include information about why their donation is needed and
how it will make an impact.

Subject: It's not too late to make your GivingTuesday donation!
Dear supporters,
Thanks to donors like you, we have raised (amount of money) today. We are so
grateful for your generosity, and we are one step closer to reaching our goal of
(goal amount).
If you haven't made your donation yet, there's still time! Your donation today will
help us continue our important work in the community. We are so grateful for your
consideration, and we hope you will make a donation today [link to donation form].
Thank you for your support, and we hope you will join us in giving back this
GivingTuesday.

Pro tip!
Segmenting your supporters on the day of
GivingTuesday will allow you to easily thank those
who have made a donation while still going out and
asking for support from those who haven't yet!
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Section 4:

Sample Campaign
Roadmap
GivingTuesday is a great opportunity for charities to encourage their
supporters to give back. By following a simple timeline and using the right
language in your emails, you can make the most of this global day of giving.
That's why we've put together this sample GivingTuesday campaign timeline.
This will give you an idea of the different types of emails you can send to
your supporters, and when to send them.
On the next page is an overview of the GivingTuesday email timeline. Of
course, every campaign is different, so feel free to pick-and-choose from the
provided templates and tailor this timeline to your organization needs.
Without further ado, let's get started!

forcharities.canadahelps.org

A Timeline

GivingTuesday campaigns can look and feel as simple or as complicated as
you want them to be. You can start small and build up momentum, or go big
from the get-go. The most important thing is to have a plan. By mapping out
your campaign in advance, you'll be able to hit the ground running on
GivingTuesday and make the most of this global day of giving.
The timeline below reflects what many large charities do for GivingTuesday.
The point? It's time to be less concerned about over-communicating and
more concerned about reaching potential donors. Your goal for this
GivingTuesday should be to send at least 2 more emails than you did last year
to grow your results! As the data shows, by investing in GivingTuesday, you'll
grow your results on the day and throughout the holiday season.

Pro Tip!
Supplement these emails with
the other templates we've
provided. Like a call for
volunteers, matching
announcements, the personal
story and more!
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Key timeline milestones include:

Oct
25
1 Month Before:
The "Save the Date"
Email

2 Weeks Before:
The "Preview" Email

2-3 Days Before:
The "Donate Now"
Email

The Big Day Emails:
6 AM | The "Morning-Of"
1 PM | The "Mid-Day Check In"
4 PM | The "Afternoon Update"
7 PM | The "Evening Recap"
9 PM | The "Final Push"
The Big Day Socials:
Post all day long using our
templates provided + follow
#GivingTuesdayCA!
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Nov
29

1 Month Before GivingTuesday:
Send an email to your list announcing that GivingTuesday is coming up, and
asking them to save the date.
Start sharing more information about your campaign. What are you raising
money for? Why is it important? How can people get involved?

2 Weeks Before GivingTuesday:
Send a reminder email about GivingTuesday, and include a link to your
donation page.

2-3 Days Before GivingTuesday:
Send a final reminder email, and include a personal message from someone at
your organization. This could be the Executive Director, a Board member, or
even a beneficiary of your work.

GivingTuesday:
It's finally here! Get all your emails ready
to go and make sure you're sharing
updates on social media throughout the
day, and sending out thank-you emails to
everyone who donates.

After GivingTuesday:
Send out a final thank-you email, and let
your supporters know how much money
you raised and what it will be used for.
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Check out a real life
campaign example!
Templates are great, but
what does it actually look
like? This is often easier to
understand with a concrete
example, so let's walk
through a GivingTuesday
campaign timeline using
Wellness Avenue, a
hypothetical charity here.

For more information, visit:
forcharities.canadahelps.org/giving-tuesday

